
Historic	
�   Lighting	
�   Company.

The	
�   cornicing	
�   throughout	
�   the	
�   rest	
�   of	
�   the	
�   

store	
�   is	
�   illuminated	
�   with	
�   Ecosense	
�   Linear	
�   

INT	
�   LED	
�   fixtures.

Controllability	
�   is	
�   an	
�   essential	
�   element	
�   of	
�   

the	
�   scheme.	
�   In	
�   the	
�   fitting	
�   rooms,	
�   for	
�   ex-‐

ample,	
�   shoppers	
�   are	
�   able	
�   to	
�   view	
�   potential	
�   

purchases	
�   under	
�   a	
�   variety	
�   of	
�   light	
�   condi-‐

tions.	
�   Two	
�   strips	
�   of	
�   concealed	
�   KKDC	
�   TiMi	
�   504	
�   

HCRI	
�   LED	
�   cove	
�   lighting	
�   are	
�   installed	
�   in	
�   each	
�   

cubicle.	
�   These	
�   can	
�   be	
�   individually	
�   control-‐

led	
�   by	
�   the	
�   customer	
�   using	
�   Lutron	
�   scene	
�   

panels	
�   that	
�   shift	
�   the	
�   colour	
�   balance	
�   from	
�   a	
�   

warm	
�   2700K	
�   to	
�   a	
�   cooler	
�   3800K.	
�   Both	
�   strips	
�   

are	
�   high	
�   colour	
�   rendering	
�   and	
�   offer	
�   the	
�   two-‐

step	
�   deviation	
�   on	
�   the	
�   colour	
�   temperature	
�   

-‐	
�   a	
�   continuation	
�   of	
�   the	
�   design	
�   approach	
�   to	
�   

the	
�   retail	
�   area	
�   outside.

In	
�   the	
�   main	
�   store,	
�   a	
�   Lutron	
�   HomeWorks	
�   8	
�   

control	
�   system,	
�   operated	
�   via	
�   an	
�   iPad	
�   inter-‐

face,	
�   allows	
�   staff	
�   to	
�   individually	
�   control	
�   

lighting	
�   across	
�   the	
�   store,	
�   or	
�   quickly	
�   switch	
�   

between	
�   two	
�   scenes:	
�   one	
�   for	
�   everyday	
�   use	
�   

to	
�   illuminate	
�   the	
�   shop	
�   and	
�   displays,	
�   the	
�   

other	
�   for	
�   those	
�   times	
�   the	
�   space	
�   is	
�   used	
�   for	
�   

events.	
�   The	
�   latter	
�   is	
�   a	
�   key	
�   aspect	
�   of	
�   the	
�   

Regent	
�   Street	
�   store’s	
�   identity	
�   as	
�   Burberry	
�   

World	
�   Live.	
�   The	
�   main	
�   space	
�   has	
�   the	
�   ability	
�   

to	
�   become	
�   an	
�   auditorium	
�   for	
�   various	
�   events,	
�   

from	
�   live-‐streamed	
�   catwalk	
�   shows	
�   to	
�   cho-‐

reographed	
�   ‘audio-‐visual	
�   take-‐overs’.	
�   These	
�   

can	
�   include	
�   coordinated	
�   video	
�   displays	
�   

that	
�   span	
�   across	
�   the	
�   special	
�   digital	
�   mirrors	
�   

upstairs	
�   and	
�   the	
�   main	
�   LCD	
�   screen.	
�   Light	
�   

levels	
�   are	
�   dimmed	
�   to	
�   ensure	
�   screens	
�   have	
�   

maximum	
�   impact	
�   and	
�   create	
�   a	
�   heightened	
�   

sense	
�   of	
�   dramatic	
�   spectacle	
�   for	
�   those	
�   in	
�   

store	
�   and	
�   across	
�   the	
�   social	
�   media	
�   platforms	
�   

so	
�   embraced	
�   by	
�   the	
�   Burberry	
�   brand.	
�   

www.officeoflight.com

The	
�   new	
�   store	
�   comprises	
�   differently	
�   

styled	
�   levels	
�   catered	
�   toward	
�   the	
�   different	
�   

markets	
�   and	
�   display	
�   the	
�   different	
�   brands:	
�   

a	
�   lower	
�   ground	
�   floor	
�   dedicated	
�   to	
�   the	
�   

teenage	
�   brand	
�   Pink;	
�   a	
�   ‘sexier’	
�   ground	
�   

floor	
�   space	
�   with	
�   dark	
�   interiors;	
�   a	
�   more	
�   

commercial	
�   first	
�   floor	
�   with	
�   bright	
�   pink	
�   

everywhere;	
�   and	
�   a	
�   top	
�   floor	
�   VIP	
�   space.

The	
�   main	
�   supplier	
�   was	
�   Flos	
�   who	
�   devel-‐

oped	
�   special	
�   two-‐	
�   and	
�   three-‐way	
�   recessed	
�   

light	
�   heads	
�   with	
�   nitric	
�   gold	
�   reflectors	
�   

so	
�   that	
�   the	
�   CDM-‐TC	
�   35w	
�   and	
�   20w	
�   lamps	
�   

would	
�   give	
�   a	
�   tungsten	
�   to	
�   match	
�   the	
�   feel	
�   

of	
�   the	
�   US	
�   stores.

The	
�   main	
�   stair	
�   is	
�   illuminated	
�   by	
�   Light	
�   

Graphix	
�   stair	
�   lights	
�   and	
�   the	
�   top	
�   of	
�   the	
�   

main	
�   stair	
�   auditorium	
�   is	
�   lit	
�   by	
�   Roblon	
�   fi-‐

bre	
�   optics	
�   around	
�   the	
�   edge	
�   of	
�   the	
�   ceiling	
�   

in	
�   a	
�   special	
�   lighting	
�   slot	
�   supplied	
�   by	
�   Light	
�   

Projects.

The	
�   whole	
�   building	
�   is	
�   internally	
�   illumi-‐

nated	
�   at	
�   night	
�   with	
�   automatic	
�   blinds	
�   that	
�   

create	
�   light	
�   boxes.	
�   acdc	
�   blade	
�   fixtures	
�   

are	
�   used	
�   to	
�   light	
�   the	
�   window	
�   reveals.

There	
�   are	
�   three	
�   external	
�   terraces	
�   lit	
�   with	
�   

acdc	
�   blade	
�   lights	
�   for	
�   the	
�   hedge	
�   rows,	
�   

iGuzzini	
�   LED	
�   uplights	
�   for	
�   the	
�   trees	
�   and	
�   

Light	
�   Graphix	
�   external	
�   LED	
�   tubes	
�   for	
�   

underlighting	
�   the	
�   concrete	
�   seating.





With	
�   the	
�   dawning	
�   of	
�   our	
�   internet	
�   age,	
�   the	
�   

concept	
�   of	
�   ‘identity’	
�   has	
�   gained	
�   a	
�   whole	
�   

new	
�   dimension.	
�   For	
�   individuals	
�   and	
�   busi-‐

nesses	
�   alike,	
�   cyberspace	
�   now	
�   offers	
�   the	
�   

opportunity	
�   to	
�   interact	
�   and	
�   explore	
�   in	
�   previ-‐

ously	
�   unimaginable	
�   ways;	
�   as	
�   well	
�   as	
�   the	
�   

ability	
�   to	
�   emphasise	
�   certain	
�   traits	
�   over	
�   oth-‐

ers	
�   or	
�   even	
�   create	
�   characters	
�   far	
�   removed	
�   

from	
�   their	
�   real-‐world	
�   counterparts.

With	
�   the	
�   opening	
�   of	
�   their	
�   new	
�   Regent	
�   street	
�   

store,	
�   Burberry	
�   has	
�   purposely	
�   brought	
�   these	
�   

real	
�   and	
�   virtual	
�   worlds	
�   together,	
�   using	
�   

themes	
�   found	
�   on	
�   their	
�   website	
�   to	
�   structure	
�   

the	
�   retail	
�   space,	
�   as	
�   well	
�   as	
�   adding	
�   an	
�   extra	
�   

interactive	
�   element	
�   to	
�   the	
�   shopping	
�   experi-‐

ence.

“Burberry	
�   Regent	
�   Street	
�   is	
�   really	
�   a	
�   merg-‐

ing	
�   of	
�   our	
�   burberrry.com	
�   site	
�   and	
�   a	
�   physical	
�   

experience,”	
�   explains	
�   Christopher	
�   Bailey,	
�   

Burberry’s	
�   chief	
�   creative	
�   officer.	
�   “Burberry	
�   

Regent	
�   Street	
�   is	
�   one	
�   of	
�   the	
�   most	
�   architec-‐

turally	
�   and	
�   culturally	
�   significant	
�   projects	
�   we	
�   

have	
�   undertaken.	
�   In	
�   renovating	
�   this	
�   iconic	
�   

London	
�   building	
�   we	
�   have	
�   worked	
�   with	
�   some	
�   

of	
�   the	
�   UK’s	
�   finest	
�   craftsmen	
�   to	
�   restore	
�   a	
�   

wealth	
�   of	
�   historic	
�   features,	
�   at	
�   the	
�   same	
�   

time	
�   as	
�   pushing	
�   the	
�   boundaries	
�   of	
�   digital	
�   

technology.	
�   The	
�   result	
�   is	
�   a	
�   space	
�   defined	
�   by	
�   

contrasts:	
�   at	
�   once	
�   imposing	
�   and	
�   intimate,	
�   

its	
�   juxtaposition	
�   of	
�   craft	
�   and	
�   innovation	
�   

is	
�   designed	
�   to	
�   delight,	
�   surprise	
�   and	
�   enter-‐

tain.	
�   It	
�   is	
�   a	
�   reflection	
�   of	
�   how	
�   we	
�   approach	
�   

everything	
�   at	
�   Burberry	
�   –	
�   revealing	
�   the	
�   dif-‐

ferent	
�   layers	
�   of	
�   the	
�   brand’s	
�   heritage	
�   within	
�   

a	
�   modern	
�   context,	
�   and	
�   forever	
�   celebrating	
�   

design	
�   and	
�   expert	
�   craftsmanship.”	
�   

The	
�   44,000	
�   square-‐foot	
�   space	
�   is	
�   divided	
�   into	
�   

rooms	
�   that,	
�   in	
�   various	
�   ways,	
�   express	
�   the	
�   

different	
�   themes	
�   found	
�   online:	
�   ‘acoustic’,	
�   

‘foundation’	
�   and	
�   ‘heritage’.

Shoppers	
�   enter	
�   into	
�   a	
�   double	
�   floor	
�   space	
�   

topped	
�   by	
�   a	
�   classical	
�   cupola	
�   with	
�   plaster-‐

relief.	
�   Grand	
�   sweeping	
�   staircases	
�   at	
�   the	
�   

rear	
�   of	
�   the	
�   store	
�   lead	
�   up	
�   to	
�   a	
�   balcony	
�   area,	
�   

which	
�   in	
�   turn	
�   leads	
�   onto	
�   further	
�   side	
�   rooms.	
�   

A	
�   triple-‐height	
�   LCD	
�   screen	
�   dominates	
�   this	
�   

central	
�   space	
�   whilst,	
�   along	
�   the	
�   balcony,	
�   

special	
�   interactive	
�   mirrors	
�   have	
�   the	
�   ability	
�   

to	
�   display	
�   video	
�   content,	
�   either	
�   individually	
�   

or	
�   as	
�   part	
�   of	
�   a	
�   cohesive	
�   in-‐shop	
�   live	
�   experi-‐

ence.

For	
�   their	
�   part,	
�   lighting	
�   design	
�   company	
�   of-‐

fice	
�   of	
�   [light]	
�   answered	
�   a	
�   brief	
�   to	
�   develop	
�   a	
�   

scheme	
�   comprising	
�   ‘contemporary	
�   light-‐

ing’.	
�   Like	
�   the	
�   digital	
�   video	
�   technology,	
�   the	
�   

fixtures	
�   chosen	
�   were	
�   intended	
�   to	
�   juxtapose	
�   



バーバリーは最近、新しいフラッグシップスト
アをロンドンのリージェントストリートに開店
しました。内装コンセプトは、バーバリーのオ
ンラインでの世界観を現実の世界で具体化
すること。ストア内は、インタラクティブミラー
やコンテンポラリーな照明システムなどの最
新鋭技術と建物のクラッシックな内装との融
和空間となっています。
メインホールは、石膏レリーフが施されたクラ
ッシックな丸屋根で覆われた天井の高い作
り。店舗後方には華麗に弧を描いた階段が
上のバルコニーエリアまで伸び、そこからいく
つかの部屋にアクセスできます。メインルーム
で目を引くのが3倍の高さのLCDスクリーン。
バルコニーには、ユニークなインタラクティブ
ミラーが配列され、個々にまたは合体して店
内でライブ映像体験が楽しめます。
照明デザインコンサルティングoffice of 

[light] の照明デザイナーは、特製のトラッ
クシステムを用いて、幾筋もの列を構成する
Erco社のスポット照明だけでなく、スピーカ
ー、CCTV、緊急用照明をワイヤで吊るせるよ
うにしました。燦然と光るLEDのFLEXライト
は、円天井の基点を覆い、石膏レリーフを照
らします。
試着室には、顧客が様々な照明状態で洋服
のフィット具合を確認できるよう、KKDC社
特製のLEDライトストリップが採用されてい
ます。

前不久巴宝莉在伦敦摄政街新开了一家旗
舰店。其室内装饰意在将品牌的网络身份
实体化。像互动式视频显示屏和当代照明
系统一样,建筑空间融建筑的典雅装潢和前
沿科技于一体。
大堂空间高两层,典雅的圆屋顶装饰有石
膏浮雕。位于店堂后面的宽敞楼梯直通阁
楼,穿过阁楼可达厢房。一个三层高的液晶

屏占据了该中心空间,与此同时,沿阳台安装
了一系列特殊的互动式显示屏,可显示视频
内容,既可单屏显示,也可并屏共同显示专卖
店现场实况。
‘office of [light]’照明设计事务所使用了
定制轨道系统,不仅可以发射Erco聚光灯光
线,还可以为扬声器、闭路电视和应急照
明供应线路。沿圆屋顶底部安装了Radient 
LED FLEX照明设施,以便为石膏饰件提供
照明。
更衣室里,由于安装了个性化KKDC LED光
条系统,顾客可在不同的照明条件下审视服
装。

with	
�   the	
�   very	
�   traditional	
�   architectural	
�   

environment.

“It	
�   was	
�   an	
�   intensive	
�   project	
�   with	
�   many	
�   

things	
�   to	
�   be	
�   taken	
�   into	
�   account,”	
�   explains	
�   

office	
�   of	
�   [light]’s	
�   creative	
�   director	
�   Russell	
�   

Lipscombe.	
�   “All	
�   services	
�   were	
�   to	
�   be	
�   hidden,	
�   

including	
�   air	
�   conditioning.	
�   The	
�   cameras	
�   

were	
�   designed	
�   in	
�   the	
�   same	
�   style	
�   as	
�   the	
�   spot-‐

lights	
�   and	
�   the	
�   speakers,	
�   cameras	
�   and	
�   power	
�   

cabling	
�   were	
�   installed	
�   in	
�   special	
�   suspensions	
�   

to	
�   the	
�   tracks	
�   so	
�   there	
�   are	
�   minimum	
�   intru-‐

sions	
�   into	
�   the	
�   ceiling.

“The	
�   lighting	
�   reflected	
�   the	
�   style	
�   and	
�   qual-‐

ity	
�   of	
�   the	
�   brand	
�   but	
�   more	
�   importantly	
�   the	
�   

enhancement	
�   of	
�   the	
�   architecture.	
�   The	
�   key	
�   

brief	
�   was	
�   to	
�   install	
�   a	
�   modern	
�   lighting	
�   system	
�   

into	
�   a	
�   traditional	
�   background.”

Throughout	
�   the	
�   store,	
�   Erco	
�   Parscan	
�   spot-‐

lights	
�   were	
�   used	
�   as	
�   part	
�   of	
�   a	
�   Hitrac	
�   system	
�   

with	
�   different	
�   lamp	
�   types	
�   and	
�   light	
�   levels	
�   

specified	
�   to	
�   accommodate	
�   the	
�   differ-‐

ent	
�   room	
�   heights.	
�   In	
�   the	
�   main	
�   room,	
�   high	
�   

power,	
�   direct	
�   lighting	
�   illuminates	
�   merchan-‐

dise	
�   without	
�   adversely	
�   affecting	
�   the	
�   image	
�   

quality	
�   of	
�   the	
�   LCD	
�   screens.	
�   These	
�   included	
�   

special	
�   profiles	
�   created	
�   by	
�   Mike	
�   Stoane	
�   

Lighting	
�   that	
�   allow	
�   the	
�   use	
�   of	
�   high	
�   output	
�   

Erco	
�   spotlights	
�   plus	
�   provided	
�   LED	
�   illumina-‐

tion	
�   of	
�   the	
�   cornicing.	
�   It	
�   is	
�   into	
�   this	
�   same	
�   

track	
�   that	
�   wiring	
�   for	
�   speakers,	
�   CCTV	
�   and	
�   

emergency	
�   lighting	
�   are	
�   incorporated.

Radiant	
�   LED	
�   FLEX	
�   100	
�   high	
�   power	
�   fixtures	
�   

are	
�   placed	
�   in	
�   a	
�   continuous	
�   ring	
�   around	
�   the	
�   

base	
�   of	
�   the	
�   cupola,	
�   helping	
�   to	
�   accentu-‐

ate	
�   the	
�   plaster	
�   moldings.	
�   This	
�   approach	
�   is	
�   

repeated	
�   on	
�   a	
�   second,	
�   smaller	
�   cupola	
�   in	
�   a	
�   

side	
�   room	
�   that	
�   faces	
�   onto	
�   Regnet	
�   Street.	
�   

Special,	
�   traditional	
�   style	
�   pendant	
�   lanterns	
�   

supplied	
�   by	
�   Dernier	
�   and	
�   Hamlyn	
�   add	
�   to	
�   the	
�   

classical	
�   style	
�   of	
�   the	
�   interior,	
�   their	
�   long-‐life	
�   

tungsten	
�   heritage	
�   lamps	
�   supplied	
�   by	
�   the	
�   


